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millioncups of coffee a day —

I n the UK we drink around 95

coffee grown and. transported -

from some of the 125 million
farmers “around: the world who

% depend on it for  an ‘income.

& However, . these livelihoods

currently - hang - in  the balanée'..‘
when faced by inaction around::

climate change, volatile  coffee
prices, ongoing workers’ rights
issues and poor pay:

% The coffee ‘industry follows the

 familiar food story: of monopoly.

- smallholder

80% of the -
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Jacobs Douwe Egb_erf . ‘process

ébout‘_4‘0%' of t_hé ‘coffee drunk
worldwide. In the UK; Nestlé holds
a 53% share of the instant coffee

’

SRS
R

W

3 N

LAYOUT TITLE:

ETHICAL COFFEE POSTER

COURSE OR LEVEL:

GRAPHIC COMMUNICATION

CHALLENGE VERSION :

V1_0820

INTENDED FORMAT:

A4 LANDSCAPE POSTER

COLOUR PALETTE:

BLACK CO MO YO K100
WHITE CO MO YO KO

TYPEFACES:

SEGOE SCRIPT
ANKE
ARIAL

IMAGE ASSETS:

PEXELS-VITALY-VLASOV-1323730.JPG

STOCK SIZE:

0A4

23mm

o A4V 03319

\.‘
N

N

N

\\
N
AN

N
N
S

X

96mm

BLEED SIZE:

5MM

MARGIN SIZE:

GUTTER SIZE:

NOTES:

BODY TEXT SOURCED FROM
WWW.ETHICALCONSUMER.ORG/F0OD-DRINK/SHOPPING-
GUIDE/COFFEE-AND-COFFEE-BEANS

market by value of sales, followed

(4%)

The speciality coffee séc_toi' dﬂér_s

by JDE (23%) and Carte Noire

‘a higher: quality and - generally-
“‘more expensive - alternative to
~‘commodity’ - " _coffee, with
_-companies getting more involved

in‘the ‘whole coffee' supply chain

fron{rbean to brew.
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