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LAYOUT TITLE: Ethical coffee poster

COURSE OR LEVEL: Graphic Communication

CHALLENGE VERSION : V1_0820

INTENDED FORMAT: A4 LANDSCAPE POSTER

COLOUR PALETTE:
Black c0 m0 y0 k100
WHITE c0 m0 y0 k0

TYPEFACES:
Segoe Script
Anke
Arial

IMAGE ASSETS: pexels-vitaly-vlasov-1323730.jpg

STOCK SIZE: OA4

BLEED SIZE: 5mm

MARGIN SIZE: 0mm

GUTTER SIZE: 5mm

NOTES:
Body text sourced from
www.ethicalconsumer.org/food-drink/shopping-
guide/coffee-and-coffee-beans

THUMBNAIL:
BLEED AREA
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Typeface:    Arial
Size:     9.5PT
Justification:  Fully
Leading:    13PT
Kerning:    Auto
Tracking:    0%
Paragraph space:  12PT
Drop-Cap:   3 Lines
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Text frame with 2mm
insets.

White colour fill with 20%
transparency to reveal
background photograph.

Second title must overlap
first, but not obscure it.

Typeface must be edited so
each letter has joined
together.

White stroke applied
outside (1pt). Colour fill
matched to coffee beans.
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